
meal for the twins, helping
little Saoirse uith her home-
work (Chinesi: grammar, of
course) - while running a

mums versus stay-at-home
mums" war - all it does is
make mothers, no matter
what they do, feel guilty:

yet another loving, pe
mom, was due to be released
on Mother's Day last year. Ini-
tially meant to be promoted as

t see that as a
either. So it's certainly nothing
to do with her that poor Brit-
ney ended up in a psychiatric

gused she hearr
her mothed*vas writing e

in which she boasts i

Creative idea was right on the br

whereby people can create their own
personal jsed i ewellery collection

ITIHE reaction to Thurs-
I day night's Dragons'

I- Den hasbeen phenom-
enal - more than 10,000 hits
on my website, and phone
calls and emais of congratu-
lations. More importantly, I
also received business
enquiries and provisional
orders from jelrellers all over
the country.

I am pinchirg myself. How
has all this happened so fast
for me?

I spent my childhood in

Abuttontin gave goldsmith Elaine
Sarah Comerford the idea of a business

the beautiful, historic Dun-
hill, Co Waterford, a stone's
throwfrom Dunhill castle and
Annestown beach. I grew up
with inspirational surround-
ings and with two very cre-
ative parents. It seemed
inevitable that I'd grow up
loving to work with my hands.

I was also taught from a
young age that if I want some-
thing, I have to earn it. This
created my entrepreneurial
hunger.

I hear my nephew say, "I'm

bored!" far too often. I don't
think I was ever bored; there
was always somethingto do,
something to create.

I contacted my enterprise
board and started reading
books on various aspects of
starting a business.

Myfiance, Mark, has high
hopes for winning the lot-
tery. I don't even play the
Lotto - I'm determined to
make my own fortune!

The first significant step
on the road to Button & Co
was taking the j ewellery pro-
duction and goldsmithing
skills course run in Kilkenny
by the Crafts Council of Ire-
land. Here, I learned my skills
under Jane Huston.r

Always looking for inspi-

t1'ffft%'"Y3#ftf.1r:* 'I don't even
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would help create a las'
memory,

r could r". u -orn..']:,t Take qY o\
tecting the buttor,, to, uuifli. fOdU ne!t

At llmboyne Powder Goating we can SandblasUReludish allthe below
items to give that new l00k again. Ghoose from a large range 0f colours.
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ration for designs, I was in
my mother's house one day
having a cup oftea and chat-
ting. She had always told me
to be trendsetter rather than
atrend follower.

Then I spotted the button
tin, and I thought to myself,
"What about a jewellery col-
lection in buttons. Like a
charm bracelet, but a more
classic design, a design
that would have significant
meaning."

After the initial concept
came all the technicalities of

moments in her daughter's
life, and giving them to her on
her 21st birthday or when she
leaves home. It seemedto just
fall into place.

It was a lot of hard work
and there were many setbacks
getting it to where it neededto
be, but finally I felt confident
that I had a really attractive
product.

Whoever it was in RTE
who decided lo do Dragons'
Den, I jusl want to say thank
you. It is so difficult creating
a product and setting up a
business from scratch. The
opportunifto pitch my idea
in the Den was the huge break

o

my little business needr
The timing was pefi

had the collection which
been developing, called
tons", a nerv take on a

idea. IvIy patents and 1

marks had come throug
the website www.button
ories.com was live. All
missing was the expe
confidence and contar
get out there.

The grillingintheDr
long process cut to th
minutes aired on the sl
have to saythe Dragons r

n't have been nicer tr
They allorn ed for the fac
I started off very nerv
And my jewellery collr
was a big hit.

All the Dragons prais,
idea - they liked the bra
ear-rings and cufflinks.
unbelievable that thl
them - Niail O'Farrell,
Newman and Gavin Dr
were interested in invest
took a good five minu
looking at the back w
the set to rhake up my
But with an offer from
forwhat Iwanted - an<

his experience in retai
luxury brands - he w
obvious choice.

When I]efttheDazI'
pure shock. I couldn'tb
what had just happer
came, I saw and I conq
lheDm, and I couldn'tl
startworkingwith Nial

Some weeks on, and
starting the procer
rebranding to Button
and we're getting our
ucts into shops. It's a
excitingtime and I love
minute of it.

Niall is averygenuir
son and we work brill
together. We're both c

same track and have the
visions for the brand.
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